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Airlift Introduces New 
Roll Up Series Doors

MINNESOTA - Airlift Doors 
introduced the XRS Extreme Roll 
Up Series doors at the International 
Garage Door Expo in Las Vegas. 
The XRS is their newest line of 
low maintenance, high speed, all-
weather doors.

Features of the XRS include 
a patented Strapeze counterbalance 
system, high speed operation at 34 
inches per second and a breakaway 
design with automatic reset. 

The door also includes 
fiberglass track, electric infrared 
safety eyes, complete weather 
seal including heavy duty top 
rubber seal and side brush seal, 
110v single phase waterproof 
opener with pull rope release 
and three full vision replaceable 
sections. An emergency pull rope 
automatically opens the door. The 
door is available in a variety of 
colors.

Pentalift
Introduces

Solar Powered 
Hydraulic

Dock Leveler
ONTARIO - Pentalift Equipment 
Corporation has introduced the industry’s 
first solar powered hydraulic dock leveler. 
This design is patent pending and the name 
SolarDock is trademarked. 

The Pentalift SolarDock provides 
all the proven advantages of hydraulic dock 
leveler operation with the added benefit of 
using solar energy as the power source. In 
addition to using renewable energy, there is 
no requirement for a dedicated incoming AC 
power supply. According to the company,  
this alone offers a significant cost savings at 
the time of installation. 

Pentalift’s SolarDock provides 
energy efficiency at the loading dock to help 
fit “green” profiles and directives. 
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Letters to the Editor regarding anything
that you see in this newspaper or
elsewhere in the industry are welcome.
Letters should be approximately 200
words, and faxed to:
THE EDITOR, Garage Door News, fax
to 866-838-2967. Please include your
nameandphonenumber.Your letterwill
appear anonymously if requested.
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LAST MONTH'S CASE & ANSWER
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NOTICE TO CASE READERS:
All business cases in the Garage 

Door News involve fictitious
companies facing realistic business 

problems.

E-MAIL: CustomerService@DynamicClosures.com     PHONE: 1•800•663•4599
The Case Page:

1 - 8 0 0 - 6 6 3 - 4 5 9 9

Around the same time that the Roll-
ing Grille was made, Thomas Edison 

was introducing the world to 
incandescent lighting. If you think 

that was a bright idea...
YOU HAVEN’T

SEEN ANYTHING YET!

CASE 19-6 ANSWER:
Twelve years ago, when Bill took over as General Manager of GDN Doors, 
he was brought in with a mandate to increase profitability. In fact, the specific 
direction from the company owner was even more specific: “I don’t care if we 
increase our annual sales or remain stable, but we need more profit.”

To accomplish this goal, Bill followed two tactics. First, he did go after 
increased sales volume. Rather than focusing exclusively on higher margin 
work, Bill believed that increased sales volume spread the fixed costs over a 
broader revenue base. 

Bill’s second tactic was to attack costs. For example, he found ways 
to reduce the company’s use of fuel through better planning of installation and 
service work schedules. He also negotiated lower rates from his suppliers on 
a few strategic items. He also moved the company from its original shop to a 
shop on the outskirts of the city, thereby reducing rent costs significantly.

It was this final move that Bill was now questioning. While it had been 
a good cost cutting move ten years earlier, it was now proving to be a com-
petitive disadvantage. GDN Doors had gradually increased its exposure in the 
residential sector. They found that homeowners were increasingly hesitant to 
travel outside the city unless they knew that they were going to make a pur-
chase on that visit. This has been exasperated lately because a major competi-
tor has been advertising their location as a major benefit: “In the heart of the 
city!”

Bill estimates that moving to a homeowner friendly location will sub-
stantially increase the cost of rent. But he is also concerned that failing to move 
will come at an even higher cost – the loss of sales. What options does Bill 
have?

CASE 19-6: The Cost of an Inexpensive Location
This is an interesting case because it deals with a situation that is 
fairly common in business. It’s not that many companies have 
location issues. Instead, it is common that strategic decisions result 
in both positives and negatives. 

In this case, GDN Doors made the strategic decision to choose 
a less convenient location as a cost cutting measure. In many ways, 
this is a wise move. Any reduction in fixed costs takes pressure off 
required contribution margins. The decision does, however, impact 
convenience for some potential customers.

Bill is faced with three options. He can remain with his current 
location, he can move to a more homeowner friendly location, or he 
can find a compromise.

If GDN Doors remains where it is, it is important that Bill 
change this negative into a positive. The marketing message has 
to become “it’s worth the time to visit GDN Doors.” This simply 
reinforces its current cost-focused positioning.

Alternatively, GDN Doors can move to a more convenient 
location. The problem with this option is that it solves one issue and 
introduces a new cost issue. This should not be underestimated.

More interesting, perhaps, is a compromise. Is there a way 
that GDN Doors can maintain their low-cost location for their 
true operations, while providing a more convenient location for 
homeowners? Would a 2000 sq. ft. retail showroom and sales office 
solve the problem?

CASE 19-7: A Vulnerable Competitor
For most of the last 20 years, GDN 
Doors had faced a fairly stable 
competitive market. Some new 
small competitors periodically 
entered the market, but the vast 
majority of the residential and 
commercial markets remained in 
the hands of the four largest door 
companies.

That changed over the last 
two years. As the economy turned, 
the local market underwent some 
change – as it did across North 
America. But it was the last 

nine months that had Bill, the 
General Manager of GDN Doors 
thinking. He had noticed that one 
competitor in particular seemed 
to have really been impacted by 
the market change. 

The competitor had made 
three changes in the last year. 
First, they had dramatically cut 
their advertising. Second, they 
had laid off some of their long-
serving installers. Finally, the 
company had begun to cut prices 
– and they had always been the 

high-priced competitor in the 
market. Add to this the fact that 
Bill had recently heard from one 
of the competitor’s employees 
that the mood in the company was 
poor.

Bill is wondering if he 
should take advantage of this 
insight and go after the company 
or whether he should simply let 
the market play out. 

Even if he did want to go 
after the competitor, Bill is not 
even sure what actions he would 

take. Would it be price based 
actions? Increased advertising? 
Trying to hire away some of their 
employees?

What advice do you have 
for GDN Doors? Are there any 
risks to going after the company?
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Wouldn’t it be great
if everything were as reliable as a 

Genie® opener?
When most people think of garage door 

openers, they think Genie®. With good reason. 

For your customers, Genie® means reliable 

performance from a brand they know and trust, 

day-in and day-out. For you, Genie® means a 

dependable resource for garage door opener 

products to fit any budget or application.

To find out more, call  800-843-4084

Safe-Way Door Cross-Country Ride Benefits 
Wounded Warrior Project

INDIANA - Safe-Way Door 
recently sponsored a cross-country 
motorcycle ride that benefitted the 
Wounded Warrior Project. Safe-
Way personnel and dealers rode their 
motorcycles from Indiana to Las 
Vegas where the company attended 
the International Door Association 

(IDA) Expo and donated $2,500 to 
the Wounded Warrior Project, an 
organization dedicated to helping 
severely injured service men and 
women.

The ride departed from 
Warsaw, Indiana on April 17 and 
made overnight stops in Springfield, 

Missouri; Amarillo, Texas; and 
Winslow, Arizona; arriving in Las 
Vegas on April 20.  Participating in 
the ride were Safe-Way personnel 
Bryan Horton, Frank Gallucci, 
Billy Thompson (support crew), 
and Wayne Goins (support crew); 
Mike Matuszek of Consolidated 

Garage Door, Batavia, Illinois; Bill 
Brucker of Electro Door Systems, 
Columbia, Illinois; Gordon 
Hannaford of Capital Door Service, 
Nepean, Ontario, Canada; and Joe 
Earwood and Derek Earwood of 
Napoleon Lynx, Archbold, Ohio.

Continued Page 8



Get ready for next-generation 
LiftMaster® commercial door operators...
with more safety features than ever.
We’ve always been sticklers for safety, which is why we’ve 
continually led the way with groundbreaking innovations 
designed to protect our customers.  

The new line of LiftMaster® commercial operators not only meets new UL 325-2010 standards by providing continuously 
monitored primary entrapment protection, we’ve engineered them with state-of-the-art safety features, making them 
more configurable and feature-rich than ever. Like our new Timer Light Status Card plug-in option board, available in 
Logic 4.0 operators. Combining uncommon attention to safety and dealer convenience, this plug-in controls auxiliary 
devices such as warning lights and bells and features an adjustable timer to activate a warning signal prior to timed 
door closure…all in an off-the-shelf solution that minimizes lead times and special ordering.  

Our dedication to safety simply helps you win more business.
To learn more, click your way to dealer.liftmaster.com 
or call 800-323-2276. 
 

                           

Commercial Door Operators

 Buckle up.
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Safe-Way Door made their $2,500 donation to the Wounded Warrior 
Project when the ride concluded at the International Door Association Expo. 
Safe-Way Door is a manufacturer and distributor of residential, commercial, 
and industrial overhead garage doors. Headquartered in Warsaw, Indiana, 
Safe-Way Door also operates facilities in Tennessee, North Carolina, and 
Missouri with distribution throughout North America.

SAFE-WAY (Cont'd)

Martin Re-Certifies 
to ISO 9001-2008 

Standard
UTAH – A national testing laboratory has re-certified Martin Door 
Manufacturing as an ISO 9001-2008 registered firm.

An inspector from Underwriters Laboratories (UL) conducted a 
five-day re-assessment at Martin Doors in May, as part of the company’s 
three-year registration audit. Robert Scott, Director of Engineering, said 
Martin passed the inspection with flying colors.

UL is a national testing company known for product safety 
certification and compliance solutions and its certification of Martin Doors 
to the ISO standard is a crucial component of the company’s approach to 
quality, according to Scott. Martin hosts inspectors from UL every year 
but re-certifies to the ISO 9001-2008 standard every three years.

He said the inspector only found minor items, during his time at 
the plant.

Scott praised the efforts of Carrie Fessler, Brent Graham and Ginny 
Phommavongsay and other supervisors in preparing for the audit and in 
helping the auditor.

As part of his review, UL inspector Dave Boston also spent some 
time with directors at Martin, suggesting specific strategies the company 
could consider in monitoring results for customer satisfaction. He also 
praised Martin’s approach to preventive maintenance, calling it one of the 
best he had seen for any manufacturer.

CHI Announces 
Change to Aluminum 

Full-View Doors
ILLINOIS - C.H.I. Overhead Doors is making a modification to the stile 
layout for aluminum full-view doors. Complete full-view doors will now 
feature even stile placement across the width of the door. The model 
number will now be the 3295. The previous design carried the 3290 model 
number. This new stile placement will result in uniform window sizing in 
each door and create a more appealing look for residential applications.

The original 3290 layout will continue to be available for 
replacement sections, and will still serve as the full-view section within a 
standard commercial pan or sandwich door.
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Linear Introduces New DC-
Powered Garage Door Opener

CALIFORNIA - Linear recently 
introduced the LDCO800, a DC-
powered eco-friendly garage door 
opener. The unit incorporates energy 
efficiency, high performance, 
easy set up, and compatibility 
with Linear’s existing rails and 
accessories.

The LDCO800 operator's  
lower standby power, higher 
efficiency and lighter weight comes 
from using a switching power 
supply for DC operation that is far 
superior to traditional, transformer-
based designs. Yet the 800 Newton-
rated unit runs at the same speed 
and provides as much lifting power 
as Linear’s AC operators.

“The addition of this 

Canadian May Housing Starts
ONTARIO - The seasonally 
adjusted annual rate of housing 
starts was 189,100 units in May, 
according to Canada Mortgage and 
Housing Corporation (CMHC), 
down from a revised 201,800 units 
in April.

“Housing starts decreased 
in both the singles and the multiples 
segments in May,” said Bob Dugan, 
Chief Economist at CMHC’s 
Market Analysis Centre. “The 

decrease in housing starts in May 
is consistent with our forecast that 
housing starts for 2010 will reach 
182,000 units.”

The seasonally adjusted 
annual rate of urban starts 
decreased by 9.5 per cent to 
165,200 units in May. Urban 
multiple starts decreased by 5.6 
per cent to 92,800 units, while 
single urban starts decreased by 
14.1 per cent to 72,400 units.

May’s seasonally 
adjusted annual rate of urban 
starts decreased 21.8 per cent in 
the Prairie region, 13 per cent in 
Quebec, 12.9 per cent in British 
Columbia, and 2.7 per cent in 
Ontario. Urban starts increased 
23.3 per cent in Atlantic 
Canada.

Rural starts were estimated 
at a seasonally adjusted annual 
rate of 23,900 units in May.

eco-friendly operator gives our 
business partners and installers a 
new, ‘green’ choice, now in such 
demand by homeowners,” says 
Larry Foisie, vice president of 
Linear Entry Systems.

The company believes 
that installers will appreciate 
the convenience of quick and 
easy installation and simple-
to-set electronic limits. The 
new operator’s intelligent force 
settings adjust automatically 
during normal year-to-year 
operations. In addition, the 
company notes that dealers will 
value a completely new product 
that is compatible with Linear’s 
existing rails and accessories. 

Linear believes that homeowners 
will appreciate its energy-
efficiency, quiet operation, as 
well as long-term reliability.

The new LDCO800 
operator is compatible with 7-foot, 
8-foot and 10-foot chain as well as 
7-foot and 8-foot belt drive rails, 
and can be easily converted to I-
beam rails using Linear’s bolt-on 
carriage house rail conversion kit. 
It features a 100-watt courtesy 
light, deluxe wall station, and a 
three-channel MegaCode visor 
transmitter.

The LDCO800 comes with 
lifetime motor and belt, five-year 
mechanical parts, and one-year 
electrical warranties.

AC-Equivalent Speed, Power in an Energy-Efficient Design
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Chamberlain Wins Platinum and Gold 
ADEX Awards 

LiftMaster Solar Gate Operator and 3840 Screw Drive Opener 
Honored for Design Excellence 

ILLINOIS - Design Journal recently 
announced the recipients of the 
2009/2010 Awards for Design 
Excellence (ADEX), honoring 
Chamberlain Professional Products 
with two medals: a Platinum ADEX 
award for the LiftMaster Solar 
Gate Operator (Model LA412) 
and a Gold ADEX award for the 
LiftMaster Screw Drive Opener 
(Model 3840). 

According to the company, 
not only do these awards reinforce 
the superior design of Chamberlain 
products, they also provide dealers 
with additional confidence in the 
field, allowing them to leverage 
the awards as additional points of 
differentiation from competitors, 
specifically when working with 

builders, architects and designers. 
The ADEX awards, one of 

the largest and most prestigious 
award programs for product 
design of furniture, fixtures and 
finishes, is marketed to the design 
trade community. From 2009 to 
2010, the number of entries for 
this competitive award increased 
by more than 22 percent, with 
companies submitting an average of 
five products for a shot at winning. 
Design Journal, the international 
trade publication for interior 
designers, architects and facility 
managers, sponsors the annual 
ADEX award program. 

“Upon entering our solar 
powered residential gate operator, 
we knew that the wireless 

component as well as its green 
power source (the sun) would 
appeal to the judges, but we were 
very excited that this collection 
of leaders in the design industry 
awarded it the highest honor in its 
category,” states Randy Planck, 
director of marketing, commercial 
products division, Chamberlain 
Professional Products. “The model 
3840 model is one of the quietest 
screw drive openers on the market, 
so in terms of form and function, 
we would also give it a Gold.” 

Driven by the ever-growing 
popularity of residential gates, 
which elevates the home's perceived 
value and aesthetics while bringing 
an added level of functionality, 
safety and security to the property, 

the Platinum ADEX award-winning 
LiftMaster Residential Solar Gate 
Operator (Model LA412) helps 
dealers meet the environmentally 
friendly demands of the marketplace, 
while affording homeowners the 
opportunity to apply for 30 percent 
off the total installed cost, introduced 
by the Residential Renewable 
Energy Tax Credit. 

Professionally installed 
and designed for residential 
applications where a power source 
is not convenient or available, 
this enhanced addition to the 
LiftMaster family of swing gate 
operators is outfitted with a 12VDC 
motor, which provides exceptional 
torque as well as soft start and 

Continued Page 15
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Clopay Avante Collection Garage Doors 
Featured in Museum of Science and Industry 

Chicago Smart Home Exhibit
OHIO - Clopay aluminum and glass garage 
doors are featured in the Museum of Science 
and Industry’s Fourth Annual Smart Home: 

Green + Wired exhibit now open in Chicago 
for its 2010 run.

The Smart Home is a fully-functioning 
modular and sustainable “green” home—built 
right in the Museum’s backyard—that also 
highlights unique eco-friendly technologies for 
the 21st century. 

The exhibit home—with a fresh interior 
for 2010 courtesy of the Smart Home’s media 
partner Midwest Living—celebrates the 
lifestyle of an eco-conscious empty nester 
couple, and features soft organic colors and 
textures. Within the home, guests will view the 
latest innovations in reusable resources; smart 
energy consumption; eco-friendly landscaping; 
and clean, healthy-living environments.

Smart Home: Green + Wired is a must-
see exhibit for anyone who wants their home, 
and life, to be smarter, more efficient and more 
in tune with the environment than it is today. 
About the Clopay Avante Collection Garage 
Doors

Midwest Living magazine senior 
home editor, Carol Schalla, selected Clopay’s 

contemporary Avante Collection garage doors 
for the project. The most striking feature of the 
Avante is its delicate but durable glass design, 

which allows control over the degree of natural 
light transmission and privacy. The glass is 
supported by a durable, 2-1/8-inch thick rust-
proof aluminum frame. 

Schalla specified a bronze anodized 
aluminum frame with white laminated glass for 
the traditional garage door application. The rear 
of the garage structure will feature a smaller 
Avante door, which opens up to a backyard 
patio.

“The Avante Collection is the perfect 
choice to complement the contemporary design 
elements of the home including the glass walls, 
clean lines and loft-like rooms,” says Pat 
Lohse, vice president of residential marketing 
for Clopay Building Products. 

“This project is an exciting opportunity 
for Clopay to reach a growing audience of 
modern design enthusiasts and showcase a 
garage door style that is uniquely suited to 
their taste and lifestyle. At the same time it 
demonstrates a unique architectural trend we 
are seeing in the industry, which is the use of 
glass garage doors as patio doors.”

Glass panel garage doors like the 
Avante are becoming a popular alternative to 
French doors to seamlessly merge indoor and 
outdoor living spaces. At the press of a button, 
these doors are automatically raised, allowing 
traffic to flow during gatherings. Closed, they 
create an attractive wall of windows, adding a 
panoramic view to any living space.

Insulated tempered glass panels, like 
those featured on the Smart Home Avante 
patio door, increase energy efficiency. Capped 
tongue and groove joints and a vinyl bottom 
weather seal keep out the elements. 

Clopay Master Authorized Dealer 
Consolidated Garage Doors managed the 
installation. The project was also recently 
featured on the DIY Network series “Garage 
Mahal,” hosted by Bill Goldberg. 

During the episode the “Garage Mahal” 
team and special guest, actor and green activist 
Ed Begely Jr., helped make the garage as cool 
as the house by transforming the space into the 

Continued Next Page
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ultimate multifunctional, eco-
friendly garage. A workbench 
tricked out with energy 
efficient tools, a recycling 
center you can build at home, 
and a system to convert 
cooking oil into fuel are just 
a few of the incredible builds 
that went into the space. 

The Smart Home 
exhibit runs through January 
9, 2011. To learn more and 
purchase tickets visit www.
msichicago.org. In addition 
to public tours, the Museum 
of Science and Industry Smart 
Home will be featured in 
Midwest Living magazine 
and on MidwestLiving.com. 
Smart Home Green + Wired is 
proudly sponsored by ComEd 
and Dominick’s with media 
partner Midwest Living.

stop operation. Capable of 
operating residential gates up 
to 16 feet long and weighing 
up to 550 pounds, the LA412 
dependably performs using 
the EverCharge Power 
Management System. Using 
two included "on board" 
batteries, this technology 
ensures this solar charged 
system only draws energy 
from the batteries when 
operating the gate, minimizing 
the power consumption when 
not in use. 

In addition to honoring 
the LiftMaster Residential Solar 
Gate Operator with the Platinum 
award, ADEX also awarded a 
Gold medal to the LiftMaster 
Elite Series Model 3840, a 3/4 
HPS1 DC motor screw drive 
garage door opener - the first 

CHAMBERLAIN (Cont'd)CLOPAY (Cont'd)
and only screw drive unit within 
the Elite Series product line. 
According to the company, the 
LiftMaster Model 3840 has an 
improved noise level, making it 
the quietest screw drive model 
available in the marketplace. 
In addition, this unit has been 
engineered with variable speed 
soft start/stop functionality to 
reduce the noise of the garage 
door as it opens and closes. 

The LiftMaster Model 
3840 also features the patented 
EverCharge Standby Power 
System, a battery backup 
technology that not only powers 
the opener for up to 40 full 
cycles but continues to power 
vital safety functions, such as 
The Protector System safety 
reversing system, in the event 
of an electrical outage.

For links to our advertisers go to: www.garagedoornews.com
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When Quality Matters! 

Installers Choose 

• 800-541-5677 •
www.americanaccess.com

TMI Introduces New Line of Air Curtains 
PENNSYLVANIA – TMI a supplier 
of innovative PVC strip, film, 
panel and sheet products, as well 
as a complete line of warehouse 
improvement solutions, 
recently introduced its state-
of-the-art, environmental 
management device, the Save-
T Air Curtain. 

The new Save-T Air 
Curtain improves workflow 
and productivity, while 
helping companies save on 
energy costs. According to 
the company, the Air Curtain 
also provides better control 
of workplace environments 
by creating an aerodynamic 
barrier that prevents air, 
insects, dirt, dust and fumes 
from entering work areas. 
Conditioned air stays in 
the building while outside 
air, flying pests and other 

unwanted elements are kept 
at bay.  

TMI’s new line of air 
curtains feature a uniquely-
designed air compression 

chamber that makes use 
of the Coanda effect principle to 
collect air as it leaves the blowers 
and compress it into a concentrated 
stream, which effectively covers the 
entire door opening. This airstream 
helps reduce unwanted air infiltration 
while enabling doorways to be left 
open so that people, equipment and 
inventory can pass freely between 
them.  

According to the company, 
Save- T Air Curtains typically pay 

for themselves in a matter 
of months due to the energy 

savings they produce.
TMI’s Save-T Air Curtains 

are made of stainless steel that 
is corrosion-resistant and highly 

durable. They can be used in a variety of 
applications including overhead doors, dock 
doors, customer entrances, high-cycle doors, 
cooler doors and freezer doors. Depending 
on the application, Save-T Air Curtains can 
either be mounted overhead horizontally or 
recessed into the ceiling. If space is an issue, 
they can be mounted vertically at the door’s 
side. Save-T Air Curtains are available for 
doors from 30 inches to 30 feet wide and up 
to 22 feet high. Additionally, TMI’s wall 
mount brackets can cut installation time by 
up to 50 percent.

“We are thrilled to be able to offer 
this new and advanced line of air curtains to 
our customers,” said Dave Rimbey, director 
of operations at TMI. “At TMI, we are 
constantly looking for innovative ways to 
lead our industry and provide true benefit to 
the end users of our products. These new air 
curtains will allow us to do just that.”

Save-T Air Curtains are also available 
with optional, internal heating components to 
accommodate colder environments. 

New U.S. Residential 
Construction in May

WASHINGTON - The U.S. Census 
Bureau and the Department of Hous-
ing and Urban Development jointly 
announced the following new resi-
dential construction statistics for May 
2010:
BUILDING PERMITS
Privately-owned housing units autho-
rized by building permits in May were 
at a seasonally adjusted annual rate of 
574,000. This is 5.9 percent (±2.2%) 
below the revised April rate of 610,000, 
but is 4.4 percent (±2.6%) above the 
May 2009 estimate of 550,000.

Single-family authorizations in 
May were at a rate of 438,000; this is 
9.9 percent (±2.1%) below the revised 
April figure of 486,000.

Authorizations of units in 
buildings with five units or more were 
at a rate of 117,000 in May.
HOUSING STARTS
Privately-owned housing starts in May 
were at a seasonally adjusted annual 
rate of 593,000. This is 10.0 percent 
(±10.3%) below the revised April esti-

mate of 659,000, but is 7.8 percent 
(±9.7%) above the May 2009 rate 
of 550,000.

Single-family housing starts 
in May were at a rate of 468,000; 
this is 17.2 percent (±7.9%) be-
low the revised April figure of 
565,000.

The May rate for units in 
buildings with five units or more 
was 112,000.
HOUSING COMPLETIONS
Privately-owned housing comple-
tions in May were at a seasonally ad-
justed annual rate of 687,000. This 
is 7.4 percent (±9.7%) below the 
revised April estimate of 742,000 
and is 15.4 percent (±13.2%) below 
the May 2009 rate of 812,000.

Single-family housing 
completions in May were at a rate 
of 507,000; this is 7.8 percent 
(±9.5%) below the revised April 
rate of 550,000. The May rate for 
units in buildings with five units or 
more was 175,000.
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APPOINTMENTS

Amarr Elevates Nine
Team Members

NORTH CAROLINA – Amarr Ga-
rage Doors has enhanced the roles 
of nine company team members as 
part of an organizational restructur-
ing. The changes will become ef-
fective July 1, 2010.

Lyle Symons will be Am-
arr’s vice president of sales and 
marketing.

Val Sigmon will become 
vice president of national accounts 
and commercial products. 

Blain St. Ama will be direc-
tor of sales. 

Vickie Lents will become 
director of marketing. 

George Rodriquez of Po-
mona, Calif., will become Amarr’s 
director of retail. 

Karen Hatert, a new em-
ployee who lives in Ohio, is Am-
arr’s new sales coordinator.

As part of the new struc-
ture, Amarr also modified its sales 
organization for dealers by creat-

ing three regions. Chris Davison 
of Beaverton, Ore.; Mike Feno of 
Albany, N.Y.; and Dave Shaffer 
of Wilmington, N.C., will serve 
as regional sales managers. Shaf-
fer additionally has the new role of 
director of key accounts. Each of 
Amarr’s sales managers will report 
to one of these three individuals.

“It has been part of Amarr’s 
philosophy to review our organiza-
tional structure every few years and 
seek ways to help grow the careers 
of our team members and, at the 
same time, improve products and 
service,” Amarr Chief Executive 
Officer Richard Brenner said. 

“Each of the team members 
taking on a new role within our 
organization has demonstrated a 
willingness and desire to grow, and 
we are extremely pleased that the 
changes taking place in July will 
help keep Amarr in a leadership 
position.”

Janus Announces New 
Additions

GEORGIA -  Janus International has announced the following staff 
additions:

Jason Figart joins the Janus technical sales department and will 
manage both U.S. and European projects.  Figart spent the last four years 
at U.S. Door as their International Sales/Estimating/National Accounts 
Manager.  Prior to U.S. Door, he was an account manager for a refractory 
company in the steel industry. Figart will operate out of the Temple, GA 
and Peterlee, UK offices.

Richard Seaberry has joined Janus as Western Region Sales 
Manager, Self Storage. Seaberry has over 20 years of experience in the 
coiling door industry, most recently with U.S. Door as a self storage sales 
manager. Seaberry will manage accounts in CA, AZ, UT, HI, NV and CO, 
and will be located in our Anaheim, CA office.

Carl Wiman comes to Janus as Senior Draftsman. Wiman initiated 
the drafting and design department at U.S. Door, and previously held 
positions at Roll-Lite Overhead Doors, Atlas Rolling Steel Doors and 
Clopay Building Products.  Wiman will be operating out of Orlando, FL.

CHI Releases New 5950 
Long-Panel Stamped 
Carriage House Door

ILLINOIS - C.H.I. Overhead Doors has introduced the new long-panel 
stamped carriage house models 5950 and 5951. 

Available with vinyl-back insulation or without, this 25-gauge pan-
style door adds a distinctive long panel look that accompanies the short 
panel version models 5250/51. According to the company, the distinctive 
style of this new carriage house door from C.H.I. will add a touch of class 
to almost any home.

CLASSIFIED ADS ARE FREE 
Fax your ad to: 866-838-2967 or e-mail gdn@kos.net



• Professional Exhibits
A marketplace representing the best in our industry

• Education Sessions
Expert Speakers with vital industry information

• Industry Networking
Invaluable interaction with industry peers

• Certification Testing
Maintaining industry standards

• Discover 
Canada for all it’s beauty and great people

“Learning I$ Earning”
Join us at our trade shows and seminars to enjoy….

Rolling coast to coast across Canada

See our website at www.cdi-door.com for additional information and registration forms

British Columbia Chapter
Trade Show

May 28 & 29, 2010
Richmond, B.C.

River Rock Casino Resort

Ontario Chapter
Trade Show
June 11, 2010

Niagara Falls, Ontario
Niagara Fallsview Casino Resort

Annual National Conference
September 10 & 11, 2010

Halifax, Nova Scotia
Marriott Harbourfront Hotel

Sponsored by
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CLASSIFIEDS

Overhead Door Technician 
Required

Busy, well-established overhead 
door company in Victoria, B. C. 
requires a qualified overhead door 
technician. Our company specializes 
in the installation and maintenance of 
commercial, industrial, and residential 
overhead doors, dock equipment, 
security grilles, and gates.  Candidates 
need to have: a positive attitude, a 
clean driving record, the ability to work 
unsupervised, have their own hand 
tools. Welding ability and electrical 
troubleshooting are assets. Company 
supplied vans, uniforms and medical/
dental benefits. Qualified candidates 
only - please forward your resume to 
depend-a-dor@shaw.ca

Commercial Installer wanted in the 
Seattle Area

Experienced commercial tech needed 
in the Seattle Area for commercial 
door company. Must be hands-on and 
reliable. Commercial Rolling Steel, 
sectionals, motors docks and gates. 
Opportunity for advancement with 
the right skill set and attitude. Must 
have experience and have a positive 
attitude.

Email to: 
Doorbusinessinamerica@gmail.com

Commercial Sales Manager
Experienced Commercial Sales 
Manager wanted in Seattle Washington 
Area. Must be experienced with all 
lines of commercial door and gate 
installations and estimates. Must have 
a positive attitude and good driving 
record.

Email to: 
Doorbusinessinamerica@gmail.com

ZEMCO DOOR PRODUCTS
Wanted Door Installers, Technicians 

and Technician Trainees
Expanding Overhead door business in 
Saskatchewan requires Technicians to join 
our team. A thriving overhead door business 
serving Western Canada for over 28 years 
in residential, commercial, industrial, 
mining, and agricultural markets. Join our 
commercial or residential team and share 
our success in a booming province with 
unlimited growth opportunities.Training 
provided, excellent salary and benefits.  
Relocation assistance considered. 

Send resume to
 jzemlak@zemcodoors.com or 

fax: 306-244-9600. 
 www.zemcodoors.com

Residential Garage Door Business 
For Sale:

Located in Ellis County, Texas just 30 
minutes south of downtown Dallas. 
We have been in business since March 
of 2001 with an excellent standing 
with the BBB of North Texas. We are 
selling the business due to relocation 
overseas. It will include the Name, 
Fully decaled 1 ton Chevy Express 
3500 Van 2004 (110000 miles that 
has always been serviced on time 
and shows well) with custom steel 
rack. Current inventory and all past 
dated invoices for customer service. 
Gross annual income since 2006 
$140,000.00 or better. Asking $60000. 
We are also selling our home located 
in Midlothian, TX $140000. You can 
contact me at 972-723-8855 or email 
me ecgds@sbcglobal.net and ask for 
Dorian.

O N E  W H O L E S A L E

D I S T R I B U T O R

V I K I N G  S E M I N A R

800-782-5598   WWW.ENCONELECTRONICS.COM

Blue Giant’s Corporate 
Website is Now Searchable 

ONTARIO - Blue Giant Equipment Corporation has introduced a series 
of new features to their company website. This includes content on new 
product development and company participation in a growing number of 
initiatives (i.e. U.S. Green Building Council). The content has expanded 
so much that  marketing manager Mike Poeltl implemented an internal 
search engine to help visitors find information more quickly. 

“Blue Giant’s corporate website is very easy to navigate, but it’s 
grown a lot over the last two years and sometimes product information is 
spread over multiple pages,” Poeltl explains. “The StrongArm SVR303 
hydraulic vehicle restraint, for example, appears in the Dock Products, 
Reference Center, and Aftermarket sections, to name just a few. The web 
team began investigating ways of centralizing information, so that visitors 
did not have to spend so much time clicking through pages.” 
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The Lighter Side

CLASSIFIED ADS ARE FREE 
Fax your ad to: 
866-838-2967

or e-mail gdn@kos.net
BUSINESS FOR SALE

San Francisco, CA
Cellularized mobile residential garage 
door company - licensed, insured and 
bonded for 25 years. 10% growth per year 
- franchise and expansion possibilities. 
Inventory and vehicles included. San 
Francisco has a garage door every 25 feet. 
Company has been owned and operated 
by one person. Recession and depression 
proof. $880,000 (415) 931-1540. TFN

Wanted: Experienced Overhead 
Door Installer

(Commercial, Residential, Service)
The Door Company is looking for 
experienced door technicians in Stirling 
Ontario. Must be reliable, clean and 
motivated. Must have a clean driver's 
license. If you are interested, please 
e-mail to: thedoorcompany@hotmail.
com or fax to (613) 395-3647.

Commercial Door and Dock Levelers
Ontario, CA

Install, repair and service the following: 
Commercial Doors, Dock Levelers, 
Vehicle Restraints, High Speed Doors, 
Electric Gates and other equipment. 
Must have valid DMV. NO GAMES 
NO DRUGS. $14.00-$23.85 Hr. 
plus benefits after 90 days. The right 
candidate can grow with the company. 
We are Busy!!!

Resume can be emailed to 
keith@ardoors.net Faxed: 909-947-
0717. Also you can come in and fill out 
an application as well. Please call for 
directions 800-648-2770.

Commercial Door Manager
Well established full service door 
company is seeking a commercial 
manager. Must be able to do take-offs 
and estimate projects. Manage current 
accounts and cultivate new prospects. 
Full company benefits.

Bilt Rite
128 N. Shorecrest Rd
Columbia, SC 29209

803-783-3769 (Fax) or e-mail 
pete@biltritecorp.com.

WANTED EXPERIENCED OVERHEAD DOOR TECHNICIANS
Well established CONCORD, ONTARIO overhead door company requires 
technicians to join our team.  Electrical experience required!

Please forward your resume to service@burrelloverheaddoor.com

WANTED:  Manager
An active growing garage door company 
in north east Ohio looking for a Manager. 
This person will provide leadership and 
drive in order to help the location grow. 
Must have experience in commercial and 
residential garage doors and operators. 
Will be asked to handle sales calls and 
cold calling. Competitive wage and 
benefits. Please send resume to:

JPerry@magicgaragedoor.com

Wanted to buy:
Complete Torsion Spring 
Manufacturing equipment used, but in 
good condition.

Contact 514-267-5802

WANTED
EXPERIENCED

OVERHEAD DOOR TECHNICIAN
Established manufacturer of  gravity 
powered garage door counterweight 
systems requires a technician to promote 
to the GTA. Good technical experience 
and industry contacts. Markham & 
Steeles area. Send resume to:  newtons.
apple@newtons-apple.ca

Commercial Salesman and Manager
Position 1: Commercial salesman 
required for Vancouver, BC based 
company. Must be able to do takeoffs 
and estimates. Manage current accounts 
and cultivate new prospects. Wages 
commensurate with abilities. 
Position 2: General manager required 
for Vancouver, BC based company. 
Must have experience in the business. 
Wages commensurate with ability. Will 
be working with the President and Vice 
President of the company. For both 
positions please email: 

hans@canadiandoormaster.com and 
kyle@canadiandoormaster.com

Wanted: Dispatcher/Customer 
service

The Door Doctor seeks a reliable 
and trustworthy honest person for 
dispatching, customer service, inside 
sales, minor office chores and helping 
organize and run the office.  Garage 
door experience and proficiency in 
computers are necessary. The ability 
to handle stress and adversity in all 
situations is vital. A strong work ethic 
and ability to lead would be an asset.  
Please forward resume/letter of interest 
with salary expectations to info@
doordoctor.ca or fax to 416-491-6870.

Manufacturing Manager - NY
NY Metropolitan Area - Rolling 
steel door & metal fabricator seeks 
experienced individual for all phases of 
operations. Must be able to multi task 
in administrative, problem solving, 
sales, marketing, production, shipping, 
employee personnel, & customer 
service. Computer Experience A+. 
Bilingual A+. Call Mr. G @ 718-939-
9700.

EMPLOYMENT
All-Rite Dock and Door Systems Inc.
is an established installation and service 
provider of quality door systems and 
loading dock equipment serving a variety 
of industrial, commercial and new 
construction markets. We are located 
in Brampton and our continued growth 
has created a need for the following 
positions:
• Service Manager
• Sales Representative
• Dock & Door Technician
Qualified candidates should email their 
resume and a covering letter to:

 ksmithson@all-ritedoors.com
Visit us online: www.all-ritedoors.com

EMPLOYMENT
1)    Anchor Doors & Service has 
an immediate opening for a Garage 
Door Installer / Technician. Full 
Time position. 5 Years experience 
required in Residential / Commercial 
& Industrial Overhead Garage Doors. 
Must have a clean driving record, 
own their own hand tools, be able 
to work unsupervised, comfortable 
working on ladders above 14’ high, 
welding experience an asset, and poses 
a positive attitude.  Wages based on 
experience.  Drop off resume to 13380 
Sylvestre Drive, Tecumseh, Ontario.  
Or E-mail audrey@anchordoors.ca
2)    Anchor Doors & Service has 
an immediate opening for a Garage 
Door Helper & Shop Person. Part-
time to Full-time position. 1 – 5 Years 
Experience required in Residential 
Garage doors. Must have a clean driving 
record, able to work unsupervised, 
comfortable climbing ladders, good 
ability with hand tools & power tools, 
and a positive attitude.  Wages based on 
experience.  Drop off resume to 13380 
Sylvestre Drive, Tecumseh, Ontario or 
E-mail audrey@anchordoors.ca
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NOTE: These questions and answers have been taken from various 
home improvement newsgroups on the internet. These questions are 
real, and the answers are provided by other internet users, not by the 
Garage Door News. We are printing these questions to let the indus-
try know what types of information people are looking for about 
garage doors and garage door openers. The answers will give you an 
idea of what type of "neighborly advice" is being given out. Please 
fax us your comments or concerns about this column (866-838-2967).

FROM
THE
WEB

These questions are real, and the answers are provided by other internet users, not by the Garage Door News. We are printing 
these questions to let the industry know what types of information people are looking for about garage doors and garage door 
openers. The answers will give you an idea of what type of "neighborly advice" is being given out.

Continued Next Page

QUESTION 1: Building and finishing a wood garage door
QUESTION 2: Sealing the bottom of garage door from rain

THIS MONTH'S QUESTIONS

QUESTION 1:
Some of you offered some helpful 
advice on my recent home-made 
garage door question. After reading 
some of the responses, and chewing 
it over, I decided to make the doors 
out of timber instead of WBP ply. 
I purchased tongue and groove 
redwood floor boarding (22mm 
x 135mm) to be exact. I also got 
some 5" x 1" planed whitewood 
for the bracing. For the bracing, 
I'm thinking three equally-spaced 
horizontals with diagonals in-
between. I am planning to have no 
vertical bracing at the edges, as the 
tongue and groove timber is nearly 
an inch thick, and seems very rigid. 
If the doors seem too flexible after 
they are constructed, I can always 
add verticals later. 

Before I assemble the 
doors, I could do with some advice 
on joining and finishing. I've 
purchased waterproof wood glue, 
thinking I should glue the grooves 
before tapping in the tongues. I 

assume this is correct? 
To fix the bracing, will zinc 

plated wood screws do, and should 
I also use waterproof glue? 

As for finishing, I'd like the 
finished doors to look as decent 
quality as possible, so they'll 
hopefully add value to the property 
(if that's possible using the relatively 
cheap softwood). I imagine there 
are a number of options. As I like 
the look of wood, especially if 
it were stained to look more like 
hardwood or a redder form of 
redwood, would something like a 
colored preservative be OK (such 
as the Cuprinol stuff sold in B&Q 
for sheds and fences), or is regular 
oil-based paint (and lots of it) going 
to have the greatest longevity and 
the least need for repainting in 
years to come? 

How about the door frame, 
which butts up to the concrete block 
work? Should I apply preservative 
before painting? Or, again, will a 
tinted preservative do?

QUESTION 1, ANSWER 1:
Yes to all of your questions!

QUESTION 1, ANSWER 2:
Hmm, I'm not sure about that. If 
using tongue and groove, I wouldn't 
glue the tongues because the wood 
is going to move and it's probably 
best if it's as free as possible to do 
so. If glue is used, the wood may 
split.

I made a wooden garage 
door using similar materials a few 
years ago. It still looks good. It was 
nailed rather than glued. 

QUESTION 1, ANSWER 3:
A bit of over-kill using screws. 
Nails will do as the board will be 
nailed to the braces as well and the 
downward pressure of the outside 
edge of the door will tighten 
everything up. 

Also make sure that the 
braces are no 'flatter' than 45 
degrees and point 'upwards' from 
the hanging side to the slamming 
side. If they are placed the other 
way around, they will be useless as 
a brace, and you may as well leave 
them out - as the door will drop 
anyway.

QUESTION 1, ANSWER 4:
Am I not the only person who can't 
help but notice braces which are 
not?

QUESTION 1, ANSWER 5:
It's not uncommon to see 
commercially-made ledged and 
braced doors subsequently fitted 
the wrong way round. 

Some supply the brace loose 
(haven't seen this for a long time), 
some supply specific left and right 
hand doors, and more commonly 
now universal fitments with the 
upper and lower braces coming to 
an arrowhead point on the centre 
rail - so one of them has to be the 

right way round. 
The braces should also be 

let slightly into the rails. 
How wide are these garage 

doors?
Ledged and braced may 

tend to drop/lack rigidity - framed 
ledges and braced is much better, 
although quite a bit more work. 

QUESTION 1, ANSWER 6:
The weak point rot-wise will 
probably be the grooves between 
the boards on the lower part of the 
doors. Water finds its way into the 
tongue and groove joints where 
it can't easily evaporate. There is 
something to be said for coating all 
the components in wood hardener 
before assembly, including the 
individual tongues and grooves, 
although the color would need 
to be established beforehand. It 
effectively applies a thin film of 
hard plastic. 

I've done this successfully 
on window sills, but never tried it 
on anything bigger. The movement 
of the wood shouldn't be significant 
unless it cops the mid-day sun 
(whatever that is). 

Joinery grade redwood is 
normally supplied at 17% average 
moisture content and rarely dries 
beyond 15% outdoors, which 
equates to a shrinkage of around 
half a percent across the width. How 
quickly it responds to changes in 
the weather depends on the quality 
of the timber. 

In my experience, dense, 
close-grained (expensive) stuff 
doesn't move about with every little 
change in the weather, but will tend 
to tune into the average ambient 
conditions over six months or so.

QUESTION 2:
I have a sloping driveway and of 
course, heavy rain water always 
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WEB (Cont'd)
comes into the garage. 

I was wondering if anyone 
makes a rubber strip, or something 
similar, that can be fastened to the 
area under the overhead garage 
door to keep the water out? 

My guess is that 1.5" or so 
in height would be enough to do the 
job. The real problem I would think 
is how to fasten it to the concrete 
floor rigidly and securely.

Or might it be a better 
approach to just fasten as the 
bottom strip of the garage door so 
that when it comes down the rubber 
strip thereon would seal well. 

Guess the door would 
need much more downward force 
than normal to effect a decent 
seal. Thoughts? How do you folks 
handle this? Any products you can 
recommend?

QUESTION 2, ANSWER 1:
They make a rubber door "gasket" 
that will accomplish a fairly good 
job, but it isn't watertight if the 
water is standing and doesn't run off 

and away from the door somehow. 
There are two hardnesses; the softer 
seems to work the best. They're 
sold at most home supplies stores; 
Lowes, Tru Value, etc.. Sometimes 
they're seasonal items though. 

It fastens to the bottom of 
the door, on the edge that comes 
in contact with the floor. It's about 
an inch thick and 2 1/2" wide and 
sticks out a little beyond the door 
with a lip that presses down pretty 
well. Seal where it contacts the door 
to prevent water seepage into wood 
or corroding metal doors. 

In my case, the cement is 
nearly perfectly smooth where the 
rubber on the door comes in contact 
with the cement so I actually do get 
an almost perfect water seal. But 
there is no standing water there. It 
runs off to the side after collecting 
at the door itself. 

QUESTION 2, ANSWER 2:
I suppose another option might 
be to put in a "speed bump" just 
outside the door, but you'd have to 

be jumping it every time you went 
in or out. 

How about adding surfacing 
material, cement, asphalt, whatever, 
to bring it up to grade so the water 
runs off it before getting to the 
door?

QUESTION 2, ANSWER 3:
Try a seal as noted above, but 
don't be disappointed if it is only 
partially successful. Many of 
us have had the water fighting 
problem, and eventually wound up 
with a diversion scheme to keep it 
away from the garage. Solved my 
problem with a laser level and a 
shovel. Thankfully, no concrete 
involved.

QUESTION 2, ANSWER 4:
You can't seal the bottom of a 
garage door. It'll never happen. If 
your driveway slopes all the way to 
the door then you need one of those 
strip drains about a foot from the 
front on the outside of the door. Go 
all the way across.

QUESTION 2, ANSWER 5:
Exactly...I used a trench across the 
width of the driveway filled with 
coarse gravel. Anywhere from 8 
to 12 inch width trench should do 
and it doesn't need to be that deep 
either. Put a retainer at each end of 
the trench to keep the gravel from 
washing out but still allow the 
water to drain. 

Sure saves cleaning up a 
soggy mess all of the time. 

QUESTION 2, ANSWER 6:
I used to see ones all the time 
overseas that had a trench about 4" 
wide and 4" deep with a lip to it, 
and silver metal grills laid on top. 
Each grille had lots of slits about 1/2 
wide in it. Each was just a couple of 
feet long, and they just sat in there 
so they could be easily lifted (I 
suppose the trench fills with leaves 
and dirt and needs scraping every 
few years). 

Problem is, I don't know 
where you buy them in the US - I've 
been looking for them for a while.



10.00"
12"

Job #:  CHAL-125330

File Name:  125330_Evercharge_GDN_ad.ai

Printing & Finishing:  4/C Offset

Colors: CMYK

Printout Size

100%
Updates:  se03.24.09, BBpff3.24.09Revision:  08

Time:  12 p

Non Bleed: 10x12"

NOTE: This file is set up for Garage Door News ONLY

RECHARGE YOUR BUSINESS.
Not only does the integrated battery in our LiftMaster®  EverCharge®  Standby Power System keep
your customer’s garage door opener performing even when the power goes out, it can keep your
business constantly charged with higher profit margins and unique selling opportunities. Available in 
three models – belt drive, side-mounted, and now screw drive.

To learn more, visit our Dealer Extranet at http://dealer.liftmaster.com 
or call 800-323-2276 to speak with a sales professional.

EverCharge
STANDBY POWER SYSTEM

3/4 HPS® Belt Drive
MODEL 3850

Residential Jackshaft Opener
MODEL 3800

3/4 HPS® Screw Drive
MODEL 3840

Residential Garage Door Openers  •  Commercial Door Operators  •  Residential and
Commercial Gate Operators  • Telephone Entry Systems  •  Access Control Accessories

liftmaster.com Garage Access Systems

Premium Remote
MODEL 373P

Smart Control Panel®

MODEL 398LM
Smart Control Pane

Our innovative accessories give 
you a surge of extra sales power!

Residential Jackshaft Opener
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